
WHO, WHAT, WHEN, WHERE, WHY  

 

 

 

 

 

 

 



 

HOW 

 

 

SUBSCRIPTIONS AND ORGANIZATIONS’ ROLES 
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ORGANIZATIONS ROLES BENEFITS 

Implementat ion 

Contractors 

 Represent ut ilit ies in priority-

sett ing if  designated by the 

ut ility. 

 Provide feedback on logic 

models and report ing 

templates 

 Collaborate w ith program 

sponsors to design, test, and 

implement programs 

 Opportunity to provide input 

into logic models (i.e., ut ility 

program designs)  

 Access to exclusive research 

through market prof iles 

 Notif icat ion of emerging 

market trends through bi-

monthly insight briefs 

 Information on the 

effect iveness of alternat ive 

program designs through 

comparat ive analysis of f ield 

tests  

Evaluat ion and Research 

Firms  

 Provide feedback on research 

results  

 Provide feedback on logic 

models, part icularly on 

baselines, measurement, and 

attribut ion issues. 

 All of the above 

 Program designs that produce 

data needed for accurate 

evaluat ion 

Consumer Advocates  Provide feedback on logic 

models 

 Provide input on program 

designs w hen requested by 

program sponsors 

 All of  the above 

 Program designs that protect 

consumer interests 

Trade Associat ions  Provide data for market 

prof iles  

 Provide feedback on logic 

models 

 All of the above 

 Program designs that are 

compatible w ith their 

business models 

 Advance intelligence on 

ut ility program priorit ies 

Manufacturers and 

Retailers 

 Provide data for market 

prof iles  

 Provide feedback on logic 

models 

 Part icipate in f ield tests and 

program roll-out 

 All of the above 

 Opportunity to part icipate in 

f ield tests and gain f irst -

mover advantage 

 

 



PROJECT SELECTION 

 

 

 

 

DATA QUALITY AND QUANTITY 

 

 

 
 
 
 
 
 
 
 

 
 
 
 

 
 
 
 



RESEARCH, DOCUMENTS, AND REPORTS 
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WORKSHOPS 

 

 

 

 

 

LOGIC MODELS AND PROGRAM DESIGNS 

 

 



FIELD TESTS 

 

 

SUBSCRIPTION LEVELS AND PROJECT CREDITS 

 

 

 

 

 

 

 

 



FULL PROGRAM ROLLOUT 

 

 


